&k L Tk vy X
LA &~ “H b E
THbR R A& I2mA
g@gfgﬁégf
)Od? Elé b
Eriifins
temiEsild
z z A=
Sk T Y3
5 LB E °RF
B AL oWy o
“EEET2ond
NEp<<arurHro
O SN R |
AT e g D Lo
M)ﬁ >z xR D M
gttt
H A
SAALEZED G
AT
DrmTm TR
MU S A Y

33 | Soja City Public Relations, 2011.11

L 7 ¥ 21—
nterview

e

o C TSRO v
FEASY L S>=DOW

[
e

<
=4

w("

LRtz ELS ERFRNVR
A CHET O TSN oEF L E G
H ot LA S RS FE AT
51 P2 3R MmE2AEERTHE
oy sEEREECEZERO DR
H7Z Y S L “HEpEE
Yok ChMS ATyt LAFE AL
x SR E M o E 140 S 7o i o ]
£ 4 F TN E L L ol r L
X1 b S n bR YD
A A AN /NS - S T (R -
2 ek T Ny e T A EE SR
hZ ok 127 8E5 % A
MR FRODFE 7RI BRA B b 1T
BAGREREZOL L L0 KRIZHE O T
wmhFTOEKTEBEIL L 2 5%
P TCHAMOBE 2w ET ) 50 % H "
Two BBl S LN g
¢ 7 EBTO N CHADGE &S ) B
ho]\*\/rz,g\gf/\“/ﬁ\%%)));%@o@ﬁ)\/\ ey
Loz S ) Cy DR T A
ERMELAS BELI2ad WO —
Lok D R HE 7 S5UG D5 =
D KE vk o'SAE EoE R =

ZDA—F—TRE BOTWVWIAERELTVET, HELEORAVICFT Y EBVTULBADN NS,

CTOEHLRBZ I LAREE (RER) FTI—WEZSV, BE - EREMVELA,

I o XD M D 0 o 8 el e e e -0 Ot o~ e

WFREL2—ICE. HFS AP
HROVBDREDANDL » U ZZ
LAY, FETOHEZENICUT
&3 [BU->ZL%] PBYET,
[BREENZLVEIEDTHD
B, FELEBIFED LA
PRIEBOICEERE, COLE 4
ZHRALTHTFEDTL L DD,

[LBICEBERRY IHNETDT. § f} i
SBACESAZOBALET, n

(505 CILBIEEIC T mD D 2%
BOHFSADFBHLVLETI, S
(CINSTBWEPBEEBELENTOEITDT,
ERNTOBOIF TR HBOEL I B &N
TZEY,

FRTSH DI, BEBD SREBOF A 965
30 DD B5F%E ABFETo FIRHIEIENT, PRI
ABTY,

F<ORRICHSICEBDLTICY . BEPFRBID
DANY FEEOCULTOWET, 5FLLIFBRFE
TLTLS [DEVDUBEBE] (MEPIED
FROBEICRE) =l8IZS,

MUuabt ZEHREBTFRER (B92-8261)

=B LAT!

J
IIEHT X WBEAT &
—— EEEBE

&
rd
H
!

.‘. - ",,, ~.‘?',_-
Ce(h § 'ﬂ-.h &

[0 2G| ICHEUICHk
o FHEECA (21K &8
<A (MMPR), BBIADES
FIA (GFEF) . [FREIC
BROERNI TE, FEDDOH
SVDBICHRETYT] &L
T<hE LT,

28072
a5 —|

BARICHODERMP HY)ET, ZLUER
BONX—TIZ [WIROOFEI &L EHY) .
ZThPIBAROEEL-FETT, XX
AREREIALND, ToEFELEDK
BEZ<HYET, [[NEVWZAICFTRA
EZIEBVWYEAEZABVEITLLE D,
Zo2WVWoAKIE, RACHFEDICD
E{X#HEI N, HERHHBXRTNISL TZE
FEWBEBREVWAET, 2hb ERTT
DRI NET—ED@mAEENT X L
CBATHLELWVWTL L D,

Soja City Public Relations, 2011.11

32



