3

&SRV E— O
oo o A& S T>RTEE

© & <
TATRAT

-

A

M EEH H3IE 4

LT SRR Oy S TR

SN Y AN UNSE T

SFEE (TR

<~
v

REONHE (v 7Y

TSRO ook A AR TR T~

CH LA

v
th
AS %
f T
g
g
i
“
EF/:

LREEW S Ul

< UHHREE

A SO G T~ RS

WS ) B S ER AN

(]

B LT

S
Ny )

Q?L\Qa (gqﬂ:l]ﬁ:{) %%MH%}

Ny

[

o T AT RN T ACEE o CHRES AT

VLN L — A NS

OB T 1T~

P ook
SFra D e NIEFEEES

_auly aurg

—
o

(F3s)

3w < S 8¢

FCH T nel

=

sk
=E

SH <
HHER HEH 4
A

R

Mt 4

Lo T He Y

AR -
-

<
I
M
/|

I | IR B 2

Soja City Public Relations, 2011.8

=N =

AR D o

RO

A
N
~

MRS > &%

,/\{..

R
EHER i €

S

LNk Y C RN IR OY N, —

a8

S
=N S
2 B S

*H *kﬁ‘“iﬁiﬁliﬁ

EOPFR

(EFREAT)

AbEPFR

(EFIRAHERT)

Friape |k 2 2

(=R =FERT )

. ETRK
Wmﬂkw¢fﬁ IR = Wmﬂi
eI B 2 U AN W T 2 8
Fﬁ@ﬂ;ﬂ]':hf*& éi J*Fi':lqﬂ*t(@rﬂ‘ 6 1‘)(0)
Yo =8B, ZIERY7-0D 15HKA
EIT0EY, LakAid 205

BMuwagbht A5
SRERE - TRHER (29282
42)

(19 H 5B

festdt s

VS BARPER

8/37J< 9:00~16:15

=, AEIIFRI108DL 5]

==

R

FE_E

3737 -

b1 %

2%

HET7 LY TIRRAFXARKDOEREIEIC

Mz, Yy h—=k%

L., AFK-

&, BERD I REROY Y H—
TVET, ESA. X

a

YRiRT DRIADEFL-BICR

BTRUVLEREES TS ESLY,

46 A%

FALD 3 FFERDY v H

—Hb& &

MY BIHRPERY v 71—




