Soja City Public Relations, 2011.7 | 10

RELHOREEL - BRw
DR EHEKS TSN
(WKL -DEIRD

DN XK= A NEERIR
YA 400 1) Q BB ERHK
B HEY2RESGR

— JO-D—JVEENERME | =

N { = Q& W

S N

:7 ESLP ESHERIEZER (Q@wnom) i i{lﬁm m_.

w C-lg o

‘ . %,0#1 =

% 2 AEH-< R Q HEER 1 40 NN KRB Y 5 — &

4
BEuLD—D—28gH  {EWEE O O° REPELR” v L
(g B K HE R IR TH I ERE X SENT & S 0O—D— AL\ BFR Qv m-& 04
GHTME) 7 RERE SRR 0<SVEHEN IENGEPUNT & Eonmit o 7 HEREY
B¢ QIR E-DOBR QNEWINDL Sre<8” B0 EEmnT [EES TR ) oI
DAY NS UWE RRRESCONEE< SO UED Euthy AR R ~ o~
/B VO [ SOEW-040" BROGE @Y | <dDusUE EP O KRR ™
HEROBR] NEHHKCEE SM@mHOV-200) 0 EGKEN O S 5 E Bolbhh—gps
MR A D 4IRS (o 4 AR .0 40° VRNFRBERRER
3 PREER % R R i o m U BRI G ] EE|1Sr42°

0 REQERIVEMER 040" ROV S0 ERIHERARTE” —
e HEQ{EEw-» O MmN R S i< HEQER SERIBIKRIR iR
e EESKC~<P 0N ULRED EETHAS | & EEERE K
2 {O—P— A EHOER  EU-SNNKERRUS | RIK ot SR
% << Qo< EE QUMb 5 4’ IV R e O
> NEE R ) EER 4 n0 B LD —D— 2 AAS O B St BRI
;. [EURPUNRA — | UEE° CRROBEREwWH& EQRIZRT” Hih

QS RTEHIERE r) Q1
RILEL TS [REGKKZE S
R SR kg L

&

p APDARBUCORIRKN SRSV ERMHRE | BivesQuowe

T2 EMESwME cmem WUBKSD BOWhR BT B )
iz R CEHR Y EER O w4 BASHRHKR ) O VR R RN L ar - G TR

sl
A—7—UVHHOBELREBARIBEVEFED L1

RERKZBwm{m” £ #2L° VI N Zii I

o HIRRIN KIS EEIwIES 200
KRR i

mEoolP Rid (Q®om—wn) BFwERVKED 2

., . KRNI LRER RN

~M—md HUHBERKIOKK—~L e L0 U
RX Q48 SR B E IR Q B i mINE

HEOW S BRI
fER e 8" Eim

Y BROTOQURCE SEOERMERROOER | RERUEEOU,0
w5 _ SHRBVEKOIMINRXE -0 U KE A 1) &7 REEEA D R
MMW% A HRKERQ [RNKEs S Ok— D> U EEAY S & BRI A0 © KX
= o g g UEREIRE) 0-mE L CRRERESCHRKE | SRRV
S o W%ﬁm mm, EROMIRUERE St W04 @IR L D 5 30 E < K E i
M E wadiamz | PR e T N SRS e B EREE e E<
g E LR
*m% Bl K =L $2 #E BF S R SEKSII EEROD” £LIX @& B IR SR
ﬁww RO QTS L BT e R E ERIIS & i P B4R o v
9% azazas WP DEBHOKEY MOVEREmLRIES | CERRHE W #
Eww@EEEEEE HIEN RN WA 4407 QR 1
_._M v Er— 0o 0P HERpw " BRQEL= > 1) N H X e G ES4Iod (28K
| E:I|v. . O " z ° 4
R B %mmmmmm RBORQ” R >IN Suing Q& —Y¢ — OEE (Q&om—w0)
- UK PRSI UE  NYREOP O S
Q] 24 mMIER OO = ' K s UIE )~ IR
g2 oY e LR N RsBY EEive 8
SPQn RERLDEw o H o= L 128z Z8an &
1 @il O EES Vi He =2 (KRG O SEIE &
IS SE ol k> S Reo g 9 (Tgofdss ®
RS EUou Wl Raeg . S IR J2hEb®e eV
R< ~ERE QUWEES®ES . B pe N pasewmPomg ) Se~
14X volS g  0RmE L DxORE ce Bl orn™2E0d omld
= B ER mumbEYEw X 5 g WM W) Ik YRR
|- 9m SNRTHE OERSN R ] TLE S5 ;L_%;wwaﬂ\%%&u@
| IE FPERKELJERR VLA U ¥ o BN EZUNKERUEE
=hES OREXEK R 1= =nE2% EBEDo E

117 | Soja City Public Relations, 2011.7



