0
O
Y
-
o
o)
HI

0 L 6K

RIX — gt

mif ocomeomH” HHE
e

RIS s\eD) & RRIQHY
n_&

REg - WK MU RO
KL Loz F<
(MU s oKER EOR
=)

N MU ooH”
RN~

Bk HiE - K-
REVEReEne - HHET [RX—
IS =Nl = N i G S
O NN L= N

R - ESOLP v
o ERRIQHKK (Row
oo N——oNNm B

o)

(B w LR
WM DD~
[RplEovy D
+ AN

FD—INT X &R N
T = DAWERM- o
YRR

WNhS2wi85
QAJ{DH=NTN

RERFS ANV QK
TR ORI AN H —
NN AR
P EE SN O —

TR=N\R—=

EEEE O LSO ERN-
IS2= Rk

mif comQmE” HE
o SRKRO SR

WE  2EESY N —

PR =2V~

mif ocomomm” HHE
o SRR O IR~
e EVELSK
RE - IR {20
Q LithHusl Q Kidm® N
F (HmUsoK®R £9

Re)

BTaEkR K<Le-ocof”
AP

o HDNO AN &

MR AR~ R
BlR - ESOLPY &
VE<LORK (BB~ w0

I T HK4E)

o 3£ 6 52 M H 2N IR

X — R R
A © HEMY IR~ N N
—oA®

mif ocomSmm” —m
R Emzm° Lo HRE
SRR O Rl
ROQ —~mEHKEY”
NEFE QRPN N —

BRIRE  come-mdE (N

D)

P L6 ONERHAUE o0 —
B-EEG S - B

SRS AL 5 At
mif comGmE” om

HIRPTDIAE PREIDE

() [\

<~ o oK Sm¥ - JmR” Zmeom
i ZE (BN | R SeRLHEOEER
RO RS E5H) RO St

L Q0 X BB UR Q@
Wi I 0E o BE 5 0 £
Do obhe % RE B

R EPNTR- S S NV S

B t#% #exXyue =L EL K

> %W.E.W NM/ I

H *= ke S wd =g s

E.%é WU R BY & IE

S MEHEE IR oL - &
N EL+BPECCRCE,L m , 38 4=

S Ik = N 0Ty

m 1N fcm &

, HE - pi=

t IR s g TIEEF
. 5 o dn

AN xlﬁ. 2 B e
A1 A =

Lt o ﬁ%ﬁ@ﬁ -

HRIOIRE  —mm X —
R EOREEE S N
‘ﬂ/‘ll

IR ESR< (P2
SRR EORS)

B Bmm o LR
b=l O A (g )
WVeE REEROE

IR KL= N
BlR - ESOLP —
R K — = R MR
RPN — (Qowo-

F OO D)

RN o

mif comQmH” HHE

SHERAO

WE Ao

B o - kv xXn
N

HWIE 5< (R

SK®R ELR)
BREFED com—~m+
R - ESOLP T

HINEE (Q@o—wm—)

IR A AND—Aafed

HER —<—ocox
(BERE )

MRk S (B
e N a2 )

BFRRE comTOmk
(fim)

BR AEKECERRS
R BEL < —ooH”
R © Hr K

iR TRl 4
B O R HE™ &’
MO MA-» QiHE
EnEee” FRIUERH S I
I NRERAESBH | V7 FRRw
HEBHH o QM2 Q TEA i
TR OO

R - ESOLP
BEAPEIEEUSREE (RS

0NON |~ —r—

o HK | Hm—ia—i)
S ik 1B -1 B X R I
mif comQGm=" H=
SR O BKE
-
IS
R
RE - IR (2R
BX QLo iR ol

EERCEA R

=
H-
_|_|,.s o

a8

45
L fa
b 4 42
L
i H &
X £ I
3o
ey

%A
o

iC
e

Soja City Public Relations, 2009.8 | 14

R RN e
et e
R e ke
e g g ‘

I}
]
s
=
=
H
it
=
H
P
L
4o

EiR T -

) O KRS
=) & e BV R
a Xw PR
yy HES SRy
~ 5
~ Sk edba S
ﬁa.\vﬁ IO (R 3
PBEEB ENECRC N
Blg ., KR S
?ﬁt%@ &‘cuﬁdm.ﬂc ° A
o WISHE 2
o Ay FESB Y i
ﬁ%%% @thb ,
& MENCES
n"____*»ﬁn. ;0¥ e L mo o<
B R WNE2e o
A.C&MEig £ HKlw 3
N o2 o+ MR ™
: R SuX R#bNE O
M = Wﬁ% NEREW
N SR, B
™ @@%?:T BO0® L W
i Ml ©~ Kezm MmEr) w0
Ml X oS Myw oo X
~ +D+Ecu %I+ 8 {0
T o o 4o O D
# B<
NER oo (& o
EELL0)

ERRE comSm=s
Bk - ESOLP £
20 gAY (R
OO —rA 10O —LO MDD~

©” HEIKNU)

A Ao i o B IR K S
e B i

SR Q EEER
R Q BRI N EKERE
(HeBRQUKR=) 8F
EERDRIIREK Ao

EE180%

RIERSE 2 T R=E

IRXIE ~xE (B
R QB )
iR fEiEReOv

FOD
FRIRE ocomNm&E
REFX —~&{mawor

iR - ES4OP  El
FEEEE (G cocar~—)

XALR D
AEL ED

—

FEXEE

LEd, AR, TOEREMKZE U . TROLR P RE

TY, #ErHNIE. BRED

FELET,

#\CHEWT

AN
=

thomER e L DRsE L E ¥

BELEEREFATHERAD, B TIL-THEREL THL

REE L. IBED
FMULEht ERNLEE (292—-8363)

)

o

o T, &

®
2
o

sem
1E

BEM & L TR

Xieg7ns56 A

3

15 | Soja City Public Relations, 2009.8





